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More than 2,150,000 Persons Surveyed Since 2008 
for more than 900 cities in 49 States

A National Leader in Market Research 
for Local Governmental Organizations
…helping City and county governments gather and use survey data to enhance 

organizational performance for more than 35 years
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Purpose
Methodology
Survey Topics 
 Characteristics of Businesses
 Perceptions of the Village
 Satisfaction with Village Services
 Reasons Businesses Located in Pinehurst
 Communication

Summary
Questions 
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To objectively assess the quality of Village 
services that are provided to businesses in 
Pinehurst 

To identify ways to improve the quality of 
Village services that are provided to 
businesses in the community

To measure trends from previous surveys
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 Four-page survey
Took average respondents about 10-15 

minutes to complete
Many of the questions were similar to 

those asked in previous surveys
Administered by mail, online and phone
A random sample of 75 business 

owners/senior managers completed the 
survey
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Topic #1
Characteristics of the
Business Community
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Good Representation 
by Number of Years in 

the Village
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Good Representation 
by Type of Business

88
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Topic #2
Perceptions of the Village 
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Over 90% of Businesses Are Very Satisfied or Satisfied with the Feeling of Safety, Quality of 
Life, and Image of the Village 11



More Than a 6-1 Ratio of Businesses That Would Be Very Likely/Likely vs. Not at All Likely/Not 
Likely to Recommend the Village as a Business Location Not (76% vs. 12%) 12



32% Feel the Overall Business Atmosphere in Pinehurst Has Gotten Better, Compared to Only 
1% Who Feel It’s Gotten Worse
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77% of Businesses Feel 
the Business Atmosphere 
Is Currently Good of Has 
Gotten Better in the Past 

Two Years



Topic #3
Satisfaction with Village 

Services and Priorities for 
Improvement
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Satisfaction Is High for All Village Services 15



Police Patrol, Fire Emergency Response, and Police Emergency Response
Were Rated as the Most Important Village Services 16



29% of Businesses Feel the Overall Quality of Village Services Is Higher Than Their 
Expectations; Only 4% Feel Village Services Are Below Their Expectations 17



Satisfaction Is High for All Village Services 18



Satisfaction Is High for All Areas of Customer Service 19



High Satisfaction with Historic District Guidelines and Zoning Ordinances 20



Major Finding #4
Reasons Businesses Decided to 

Locate in Pinehurst 
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The Most Important Reasons That Businesses Decided to Locate in Pinehurst Are: Overall 
Quality of Life in the Village, Safety and Security, and Overall Image of the Village 22



Major Finding #5
Communication
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More Than a 9-1 Ratio of Residents Who Are Satisfied vs. Dissatisfied (64% vs. 7%)  with How 
Well the Village Communicates with Business Owners 24



Satisfaction Has Increased in 6 Consecutive Years with the Availability of Information and 
Ease of Navigating the Village Website 25



In 2018, 86% of Businesses Were Satisfied  with the Village Website, and No Businesses 
Were Dissatisfied 26
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The Village of Pinehurst has a very strong brand among 
businesses

Businesses have a high level of satisfaction with Village 
services

The majority of businesses are satisfied with the level 
of customer service and how well the Village 
communicates with their business

The Village services that businesses rated as the most 
important are: police patrol, fire emergency response, 
and police emergency response

The most important reasons for businesses locating in 
Pinehurst are: overall quality of life in the Village, 
safety and security, and overall image of the Village
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Questions?

THANK YOU!!
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